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The content of NZRetail magazine INDUSTRY REGOGNITION

closely reflects today’s demands

and pressures on the retail industry.

It is an informative trade publication which truly
represents the needs of all retailers by providing
business news, features and information
designed to inspire and assist retailers to
improve their business.

Regular features include Sector Analysis
on a specific sector in the retail industry,

a comprehensive section including interviews
with major companies, key developments,
past and future directions.

It delivers informed opinions and business
development ideas, presenting them in an
exciting consumer-oriented way.

Monthly retail business magazine (11 per annum - no January issue)
Launched 1948

Published under the auspices of the New Zealand Retailers
Association (NZRA)

70 per cent of retailers are NZRA members

THE GOODS

2009 Magazine Publishers Association (MPA) Awards

Winner Magazine of the Year
— Trade/Professional category

Winner Editor of the Year
— Trade/Professional category

2009 Tabbie Awards Programme
(Trade, Association & Business Publications)

ﬁ The judges of the 2009 MPA awards said
NZRetail and its editor Trudy Cliff makes
you want to be a retailer. They pointed

to the great design, snappy news, good
feature content and Trudy’s forthright
opinionated ‘call-to-action’ editorials as
key reasons for the wins. ’

Honourable Mention — Cover
Silver — Feature story

14,000 shopfronts receive the magazine
ABC Circulation: 5811

Readership: 2 - 5 people read each copy
(based on independent annual survey commissioned by NZRA)

NZRetail is published 11 times per year (monthly, except January). A minimum of 6000 copies per issue with an audit figure

to June 2009 of 5811.
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ADVERTISER RECOGNITION

“May of this year was the first time Planit Design advertised in
NZRetail. | was surprised that after this issue came out | received
several enquiries, then by the third issue we were in I had a
customer come into our office with the magazine under her arm,
saying she had been looking everywhere for products like ours.
We have obtained new clients and built new business relationships
through advertising in NZRetail. It's a great read and | know why
the Association Members look forward to receiving the magazine
every month — | certainly do!”

Leigh Dixon, Planit Design

ﬁ ...a simple quarter page advert in one issue
of NZRetail created a greater response than an
extremely expensive ad campaign we ran for
one year with another publication. | now wish
I had just ran with NZRetail. It obviously
reaches the right people! ’

Zayne Francis, Sphere Design Capsule limited

“We regularly promote our products and company in NZRetail
magazine as we believe it to be a quality industry publication
that not only helps to clearly deliver our brand to this sector but
also because it offers excellent content to the industry reader.
By identifying with the industry through NZRetail we have
certainly been able to grow enquiries and, ultimately, sales
through this sector!

Chris Booth, PSP

ADVERTORIAL OPTIONS

Pricing is the same as rate card.
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READER RECOGNITION

“The Warehouse is involved in every aspect of retailing in cities and
towns across New Zealand. Keeping up with developments in retail
is crucial, and NZRetail magazine is one of the tools we use to track
industry trends. Anyone involved in retailing in New Zealand should
read NZRetail!

Stephen Tindall, formerly of The Warehouse

“Retail trends are vital in this business and in NZRetail magazine
you have a comprehensive, informative read at your fingertips.

| recommend everyone interested in New Zealand's retail industry
subscribe to this publication.

Craig Faulkner, Warehouse Stationery

“As a lifelong retailer and the majority shareholder in Stirling Sports,
The Linen Cupboard and Modern Bags franchises, it is essential that
| endeavour to keep up to pace with trends in retailing. In particular
we find NZRetail magazine informative, especially in matters of
store design, technology advances and easy-to-read local and
overseas retail snippets. | certainly recommend NZRetail magazine
as essential reading to anyone associated with the retail industry.”

Colin Taylor; Stirling Sports, The Linen Cupboard and
Modern Bags

DECORATION

As with all trends, whether fashion or
interior design, the old adage “what

goes around comes around” rings true.
Wallpaper has made a comeback - stylish
new colours, textures and patterns have
elevated it to a new level on the interior

design scene.

Full page

(approx 700 words) (approx 900 words)

Double page spread




el il EEIR II-IIII i il -I-Illll
HEL ZEALAMDE RETAHIL

SUBSGRIBE TO NZRETAIL

If you're not a member of the New Zealand Retailers Association, you can still keep up to date with the latest retail business news,
trends and developments with a subscription to NZRetail. The magazine is published 11 times per year (monthly, except January).

Non-members subscription offer
12 month subscription (11 issues) $82.50 24 month subscription (22 issues)  $145.00

If you're a member of the New Zealand Retailers Association, and if you'd like to order extra subscriptions for your staff
as a discounted rate, please email subscribe@retail.org.nz or phone 0800 472 472

EUROSHOP
RETAILDESIGN AWARDS

For the third time, EHI Retail Institute (Cologne) - in collaboration
with Messe Disseldorf - presented the EuroShop RetailDesign Award
1o the best shops worldwide during the Retail Fair of the National
Retail Federation in January in New York City.
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BOOKINGS AND ENQUIRIES

For more information, bookings or enquiries please contact:

Megan Dixon

Advertising Manager

09360 5701 ext 829

027 544 2298
megan@tangiblemedia.co.nz




