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Alan Cox

Blogging basics
A business blog is an easy and cost-effective way to 
reach out to your customers and get them interested 
in you and your product. If done properly, it can 
boost sales in ways you will never have expected. 
NZRetail looks at the benefits of blogging and how 
best to achieve them.

till blown away by the 
idea of blogging? Not 
quite sure what it is or 
why you should consider 

doing it? There are considerable 
benefits to putting your business 
into the ‘blogosphere’. 

WHAT’S A BLOG?
A blog, in its most basic form, is a 
website – just not in the traditional 
way we view or think of websites. 
Short for web-log, a blog is a web 
page made up of frequently updated 
text posts that are arranged 
chronologically. The posts in a blog 
are usually short missives or articles 
that have more of a ‘human voice’ 
than traditional journalistic articles. 

Blogs are relatively easy to set up and 
blogging software is usually quite 
easy to use. Companies such as 
Wordpress and Blogger offer easy 
tools to get started. Once you have 
your blog set up, it’s really easy to 
create and publish new posts. If you 
can use a word processor, then you 
can blog. Blogs can also be 
integrated into your website so that 
they form part of a seamless channel 
experience for your customers.

While blog articles are usually text-
only, they can include pictures, audio 
files and even video clips to 

showcase your products. They can 
also be beneficial for highlighting 
and promoting your products. For 
example, say you run an on-line 
bookstore and Stephen King’s new 
novel just hit the shelves; with a blog 
post you could promote the book as 
a newsworthy item, give an off-the-
cuff review of the book and even get 
customers to leave comments. The 
promotional possibilities are endless.

WHAT’S THE BUSINESS 
BENEFIT?
Business blogs can be an effective 
tool for communicating with 
customers – and add an informal and 
more personal touch. Because blogs 
are often more relevant and 
engaging, they attract repeat visits 
and subscriptions and this gives you 
the added benefit of building greater 
and better quality traffic to your 
website.

The great thing about blogs is that 
your prospects will subscribe if you’re 
publishing relevant and useful 
content. Subscriptions are a bit like 
subscribing to a magazine in that any 
new posts get sent out to the 
subscriber automatically. This is a 
simple and cost-effective way to 
keep people coming back to your 
site, push up your Google rankings 
and get more website traffic.

When done properly, business 
blogging can help your business 
with both tangible and intangible 

benefits. The tangible benefits can 
include a reduction in necessary 
advertising costs and an increase in 
sales due to increased traffic flow 
and promotion of products. These 
are the truly tangible benefits.

The intangible – and equally 
important – benefits of having your 
own business blog all have to do 
with how your company is perceived 
by your prospect and those 
customers who participate in your 
blog community. Think of your blog 
as being your own public relations 
firm, where you have a say in what is 
talked about and you get to 
influence the customer 
conversations.

WHAT MAKES AN 
EFFECTIVE BLOG?
In a nutshell, the most effective 
business blog is going to be the one 
that tells the readers the truth – plain 
and simple. If a blog is, in any way, 
misleading and untrustworthy it will 
not only fail to earn credibility, but 
fostering participation will be 
difficult.

Here are some core components of 
an effective blog:

1.	 Write for your target audience

	 Who are you trying to attract to 
your site? No matter who it is, 
make sure you write to them in a 
tone and language that’s 
appropriate and appealing. 

Business blogging for  on-line 
retail stores are best if they’re 
down-to-earth and fun – while 
still remaining professional.

2.	 Use pictures

	 A picture will usually catch a blog 
reader’s attention faster than a 
snappy headline. Don’t be afraid 
to include them. Take a picture of 
the item you’re promoting from 
different angles so your reader can 
get a good feel for what they 
might be buying.

3.	 Useful and relevant

	 Try to make your blog articles as 
beneficial and informative as 
possible so your readers get 
something out of it. When writing 
an article, think to yourself, “Will 
my customers really care about 
this?”

4.	 Use the KISS principle

	 Keep it simple, stupid. Make your 
business blog short, lively and 
interesting – and never go over 
the reader’s head. The simpler you 
keep your articles, the more 
chance you have of people 
reading them. That includes the 
blog’s layout. If it’s easy on the 
eyes, your reader will stick around.

5.	 Add video or audio

	 Add video or audio clips to your 
blog to hold the reader’s 
attention. For example, say your 

S

If you can use a word 
processor, then you can blog.
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on-line retail store sells kitchen utensils and you 
have a new hand-crank cheese grater on 
special. Take a small video of the grater in use, 

showing how easy it is to use. This may just be 
all a reader needs to say, “Hey, I like that. I want 
one of those!”

OPTIONS FOR STARTING A BUSINESS 
BLOG
There are basically two main options – standalone 
or integrated. The easiest way to start is with a 
standalone blog, such as Blogger or Wordpress. 
Just go to either website, sign up, and you can be 
blogging straight away.

An integrated blog is one where the blog forms 
part of your website structure and, while this 
requires web development skill to get going, it 
gives a more professional look and helps boost 
your Google rankings.

Wordpress is currently one of the most popular 
and intuitive free blogging sites available on the 
Internet. It also offers pay packages in which you 
can tie the blog to your website with little effort. 
But unless you are sure that blogging is going to 
be for you, consider using a free site like Blogger.

Getting started is easy. All you need to do is think 
of an interesting topic and write as little or as 
much about it as you wish. It pays to do some 
web research first to see if anyone else’s blog has a 
layout that fits your idea of what your blog should 
look like. Then all you need to do is register for a 
blog account, sign up, customise your blog the 
way you want it and then begin posting. That’s all 
there is to it. Before long, you’ll start to notice 
results and you may even become addicted to 
writing blogs to promote your on-line business.

In conclusion, adding a business blog to your 
website can be a very worthwhile move, if you do 
it right, as it will provide a range of benefits 
including increased retail sales and generating 
community buzz around your business. 

By Alan Cox, director of LeftClick, experts in post-click 
conversion. Contact him by e-mail at: alan@leftclick.com or visit 
the website: www.leftclick.com

BUSINESS BLOG TIPS
Alan Cox asked a LeftClick customer, Kate 
Coote of on-line designer fashion retailer 
Floozy.co.nz, to share some of her tips for 
business blogging:

Always write in your own style rather than 
try to be something you’re not. It makes it 
easier.

When out and about, keep something with 
you to jot down notes. You’ll be surprised 
when the inspiration for a blog post will 
strike.

Post regularly. Try for two or three times a 
week.

Keep your articles balanced. Although a 
blog is a powerful marketing tool, don’t just 
use it to push sales. Your blog content must 
have value for your readers as well as 
yourself. This will sometimes mean writing 
articles that aren’t directly related to your 
store.

Sign up to other blogs, where people write 
about similar subjects. Blogging is 
extremely social and people love to share, 
BUT always give credit to the original article 
if you reference the same content in your 
blog.

Make sure your readers can sign up easily. 
Your blog will have an RSS feed (Really 
Simple Syndication) attached to it – this 
allows you to easily stay informed by 
automatically retrieving the latest content 
from the sites in which you are interested. 
However, many people still don’t know 
what this is, so offer a more conventional e-
mail sign-up as well.
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





 
 
 
 
 
 
 









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