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2008 Reflections and 2009 Projections
The past year has provided many challenges for the New Zealand retail industry.

External pressures such as high international oil prices and high interest rates earlier in the year, coupled with the volatility of international exchange rates, created immense pressure points not only for importing retailers but also for our domestic consumers.  Business costs were most significantly impacted in the areas of inflated rents and rising employment costs, and revenues were squeezed in what appears to be a highly price-driven market.
Domestically there have been some more recent positive signs – the October tax cuts, coupled with the subsequent drop in oil prices and domestic interest rates, have had the potential of offering some relief in the lead up to Christmas.  
However, we expect that retailers’ challenges are here for a little longer yet, given that significant international pressures will remain in 2009 despite the incoming Government’s decision to offer further tax cuts over the next three years.  
Government Issues

The main focus of our political work in 2009 will be to ensure that retail issues are appropriately addressed by the incoming Government. Some of the key issues include:
Environment

Given the recent passage of the Waste Act the Association will remind the Government of the issues it outlined in its original submissions and seek a review.  In the interim, we will outline the need to put in place educational programmes which will allow all retailers to understand sustainability issues and address solutions designed to minimise waste and encourage recycling. 
We will continue to oppose moves to place regulatory controls or taxes on the use of plastic bags given the success of the voluntary programmes put in place by the major retailers to minimize the use of such bags.
We will also work with the Packaging Council to encourage support for a new Packaging Accord.

Food 

The Association will work with the Government to foster the early introduction of the new Food Safety Bill and encourage a redraft of those sections of the Public Health Bill that would have delegated legislative authority to the Minister and provided a regulatory solution for issues that are best addressed in a cooperative voluntary way between the private and public sectors.
We will also work closely with the Government on the current liquor review instigated by the Law Commission on all aspects of New Zealand’s liquor laws.
Industrial

The Association is delighted in the decision taken by the Government to legislate for the introduction of a 90 day trial period for new workers in SME’s, and look forward to the review of this legislation that may see it being extended to all businesses regardless of size. 

However we remain frustrated by the continued Parliamentary rejection of trading on Easter Sunday and have asked for the matter to be addressed by the new Government given our belief that:
· retailers should have the right to decide to open on Easter Sunday

· consumers should have the right to decide whether they wish to shop on Easter Sunday

· Easter Sunday should not be made a public holiday 

· Safeguards or protections should be put in place for employees and leaseholders who choose not to work or open on Easter Sunday

Compliance costs

We are pleased to note that the Government has accorded a priority to reviewing unnecessary laws given that retailing is currently subject to some 50 statutes and regulations. 

Local Body Issues
We are encouraged that the Government has accorded concerns at local body costs and has instigated a review of the Resource Management Act.

International trading issues

The Association is hopeful that the Government will proceed with its international trade liberalization programme in 2009 and encourage a successful outcome to multilateral and bilateral trade negotiations. An early priority to many importing retailers will be the introduction and early passage of legislation giving greater resources to the Ministry of Economic Development to deal with counterfeit goods.

The Future of Retail
The Association has in the past year continued its work on a number of priority issues that impinge on the future development of the industry. These issues include:

Immigration – The industry remains concerned at the inability to gain changes in the occupational priority lists for skilled management personnel and will be making submissions to Government on this issue.
Education – The industry is continuing to develop higher (tertiary and postgraduate) level retail sector qualification in association with educational institutions.

Online Trading – Consumers are increasingly using the web to purchase merchandise to supplement their daily purchases from bricks and mortar retailers and the Association is looking to develop a relationship with the Government on e commerce specific issues not addressed in current consumer legislation
Retail Market Intelligence – The Association is continuing to investigate ways to improve industry benchmarking as a means to foster better industry performance

Shop theft - The Association is currently working with a group of Retail Loss Prevention Managers to put in place appropriate programmes to mitigate the problem of shop theft which currently costs the retail sector approx $650m per annum in lost sales.
Conclusion

The retail industry continues to make a significant contribution to economic growth in New Zealand with annual sales of some $66b.
However, its performance in 2008 and its likely growth in 2009 will largely be conditioned by economic forces both external to and within New Zealand.

Even so we remain positive and believe that those retailers that concentrate on promoting the strengths of their core business, manage their cost structures, emphasise the quality of the merchandise they sell and strive for excellence in service delivery for consumers, should gain some growth in the very competitive retail environment in 2009.
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